
TuneIn Announces Multi-Year Agreement with BIRCO to Stream Live  
Minor League Baseball Radio Broadcasts    

 
Experience Thousands of Games Annually Featuring Minor League Baseball Teams Live 

on TuneIn 
 
PALO ALTO, Calif. (July 9, 2013) --- TuneIn, the world’s leading service for listening to 
live, online radio, today announced a multi-year agreement with Minor League 
Baseball’s Baseball Interactive Rights Company (BIRCO) to bring live radio broadcasts 
of Minor League Baseball™ games to sports fans everywhere. By offering free access to 
MiLB™ games on TuneIn Radio, sports fans will be able to hear live broadcasts on over 
200 connected devices ranging from mobile phones and tablets, to smart TVs and cars. 
Fans will also be able to listen to games on MiLB.com, the official website of Minor 
League Baseball, club and league sites.  
 
"Listening to baseball on the radio is a great American pastime, and by partnering with 
Minor League Baseball, we are bringing fans a way to enjoy baseball in ways they’ve 
never been able to do before,” said John Donham, CEO, TuneIn. “Opening up the world 
of Minor League Baseball to TuneIn listeners brings us one step closer to our goal of 
offering all the world’s audio to people from wherever they are.” 
 
The agreement with BIRCO, which manages the digital media rights of its member 
Minor League Baseball clubs and leagues, and MLB Advanced Media, the exclusive 
provider of interactive services for BIRCO, ensures baseball fans can listen to many of 
the 10,000 games played each season, whether they’re following their hometown teams, 
or listening to baseball’s top prospects. TuneIn will feature regular season, play-off, and 
championship action from every level of Minor League Baseball, including the 
Appalachian, California, Carolina, Eastern, Florida State, International, Midwest, New 
York-Penn, Northwest, Pacific Coast, Pioneer, South Atlantic, Southern and Texas 
leagues. 
 
“Minor League Baseball is excited about its new partnership with TuneIn, and the ability 
to offer the more than 40 million monthly active listeners on TuneIn access to live games. 
We believe this partnership will afford passionate fans an even more expansive and 
fulfilling connection to their favorite teams and players no matter where they are in the 
world,” said Brian Earle, Vice President, BIRCO & Business Services, Minor League 
Baseball. 
 
Minor League Baseball fans also can catch live action through the free TuneIn Radio app 
and on TuneIn.com by browsing the sports category or by simply typing any team name 
into the search bar. TuneIn is the official audio player on the MiLB.com network. 
 
About TuneIn 
TuneIn lets people listen to the world’s music, sports, talk and news from wherever they 
are, with over 70,000 AM, FM, HD and Internet radio stations and more than two million 
on-demand programs streaming from every continent, available across 200 connected 



devices. With over 40 million monthly active listeners, TuneIn is one of the world’s most 
popular audio streaming services. The company is headquartered in Palo Alto, California. 
Existing investors include Institutional Venture Partners (IVP), Sequoia Capital, Google 
Ventures, and General Catalyst Partners. 
 
About BIRCO 
Baseball Internet Rights Company (BIRCO) is a wholly-owned subsidiary of the 
National Association of Professional Baseball Leagues (NAPBL), d.b.a. as Minor League 
Baseball, that was formed in December 2008 to manage the digital and interactive media 
rights for Minor League Baseball clubs and leagues across the United States and Canada. 
MLB Advanced Media (MLBAM), the interactive media and Internet company of Major 
League Baseball, is the exclusive provider of interactive media services, including web 
development, online ticketing, content, and advertising and sponsorship for the official 
sites of Minor League Baseball (MiLB.com), 14 domestic MiLB leagues and 159 Minor 
League clubs per a 2008 partnership agreement with BIRCO. MLBAM has integrated an 
array of features to the network of MiLB sites since its initial launch in April 2005, 
highlighted by live full-game video streaming and on-demand highlights, up-to-the-
moment scoreboards and statistics, Triple-A All-Star Online Balloting, interactive fan 
voting contests such as #foodfight, Mascot Mania and Moniker Madness, mobile 
websites, and comprehensive editorial coverage of Minor League All-Star Games and 
Playoffs. The MiLB network of team and league sites annually attract nearly 100 million 
baseball fans. For more information about the network, visit www.MiLB.com. 
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